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Azerbaijan Airlines signs a full content agreement with Travelport
12 December 2014
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Travelport (NYSE:TVPT), a leading Travel Commerce Platform providing distribution,
technology, payment and other solutions for the $7 trillion global travel and tourism industry,
today announced it has signed a multi-year, full content agreement with Azerbaijan Airlines,
Azerbaijan’s national carrier. Effective immediately, the deal secures full access to all of
Azerbaijan Airlines fares and inventory, including web fares, and ancillary offerings for the
67,000 Travelport-connected travel agencies worldwide.
Azerbaijan Airlines has been a long standing customer of Travelport, however, the new
expanded agreement also ensures that all of the airline’s content will now be available locally,
for the first time to Travelport users in Azerbaijan. The agreement means that local travel
agencies can now book tickets more efficiently, as part of their existing booking workflow.
Jamil Manizade, Commercial Director at Azerbaijan Airlines, said: “We are excited to sign a new
full content agreement with Travelport and look forward to continuing our mutually successful
relationship into the future. This agreement will help us to differentiate ourselves from our
competitors by promoting our content to travel agents in the most efficient and innovative way.”
Robin Ranken, Head of Airline Services Europe at Travelport, added: “Extending our agreement
with Azerbaijan Airlines supports our strategy to deliver the most comprehensive content to our
travel agency customers. I am confident that this deal will not only generate more bookings and
ancillary sales for Azerbaijan Airlines, but also improve Travelport’s position in the region.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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