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Travelport Expands Range of Hotels Travelers Can Book Through
TripAdvisor’s New Instant Booking Feature
24 July 2014
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Travelport, a leading travel commerce marketplace providing distribution, technology, payment
and other solutions for the $7 trillion global travel and tourism industry, today announced a
new agreement with TripAdvisor. Through the agreement, Travelport will provide TripAdvisor
users access to a broader range of hotel properties on TripAdvisor’s new instant booking feature.
The new feature allows travelers to quickly and easily make a hotel booking through TripAdvisor
booking partners without leaving the TripAdvisor site experience.
Travelport becomes one of the first major partners to provide booking capabilities for
TripAdvisor’s instant booking feature, which was introduced last month and is currently
available to U.S. travelers.
TripAdvisor will also use Travelport’s Universal API™, the first API (application program
interface) with the ability to aggregate content from multiple sources, enabling an efficient,
empowered online experience for travelers on TripAdvisor’s mobile applications.
Travelers using TripAdvisor’s mobile app and mobile website will now have direct, real-time
access to inventory from Travelport’s booking system, offering seamless connectivity and the
opportunity for travelers to book rooms from hotels across the globe.
“TripAdvisor’s instant booking feature allows travelers to quickly and easily make a hotel
booking through TripAdvisor booking partners without leaving the TripAdvisor site experience,”
said Robin Ingle, senior vice president, global sales, TripAdvisor. “Our partnership with
Travelport expands the range of hotel options travelers can book seamlessly through
TripAdvisor’s instant booking feature.”
“We are delighted to see TripAdvisor take advantage of the investments Travelport has made to
enable highly efficient hotel distribution across all selling platforms, whether direct to
consumers via mobile applications, such as TripAdvisor’s instant booking feature, or through
other travel commerce platforms. Our agreement with TripAdvisor demonstrates Travelport’s
global leadership position for businesses seeking easy and flexible access to the broadest range
of hotel content,” said Niklas Andreen, Travelport’s group vice president and managing director,
Global Hospitality, Car & Partner Marketing.

About Trip Advisor
TripAdvisor® is the world's largest travel site*, enabling travelers to plan and have the perfect trip.
TripAdvisor offers trusted advice from real travelers and a wide variety of travel choices and planning features
with seamless links to booking tools. TripAdvisor branded sites make up the largest travel community in the
world, reaching nearly 280 million unique monthly visitors**, and more than 170 million reviews and
opinions covering more than 4 million accommodations, restaurants and attractions. The sites operate in 43

opinions covering more than 4 million accommodations, restaurants and attractions. The sites operate in 43
countries worldwide, including China under daodao.com. TripAdvisor also includes TripAdvisor for Business,
a dedicated division that provides the tourism industry access to millions of monthly TripAdvisor visitors.
TripAdvisor, Inc. (NASDAQ: TRIP) manages and operates websites under 23 other travel media brands:
www.airfarewatchdog.com, www.bookingbuddy.com, www.cruisecritic.com, www.everytrail.com,
www.familyvacationcritic.com, www.flipkey.com, www.gateguru.com, www.holidaylettings.co.uk,
www.holidaywatchdog.com, www.independenttraveler.com, www.jetsetter.com, www.lafourchette.com,
www.niumba.com, www.onetime.com, www.oyster.com, www.seatguru.com, www.smartertravel.com,
www.tingo.com, www.travelpod.com, www.tripbod.com, www.vacationhomerentals.com,
www.virtualtourist.com, and www.kuxun.cn.
*Source: comScore Media Metrix for TripAdvisor Sites, worldwide, Q1 2014
**Source: Google Analytics, average monthly unique users, Q2 2014; does not include traffic to daodao.com

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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