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Travelport Secures Long Term Agreement with Hilton Worldwide
30 June 2014

l

g

Access to more than 4,100 Hilton properties guaranteed to Travelport agents globally
Travelport, a leading travel commerce marketplace providing distribution, technology, payment
and other solutions for the $7 trillion global travel and tourism industry, has today announced a
new, multi-year, global full content agreement with Hilton Worldwide, one of the largest
hospitality companies in the world.
Building on its long standing relationship with the US-headquartered hospitality group, the
renewed Travelport agreement ensures that Hilton’s 4,112 hotels, resorts and timeshare
properties will continue to be made available through Travelport’s travel commerce platform to
travel agency customers worldwide.
Hilton’s premier portfolio of brands includes luxury hotel brands, Waldorf Astoria Hotels &
Resorts and Conrad Hotels & Resort; full-service hotel brands, Hilton Hotels & Resorts,
DoubleTree by Hilton, and Embassy Suites Hotels; focused-service hotel brands, Hilton Garden
Inn, Hampton Inn, Homewood Suites by Hilton, Home2 Suites by Hilton, as well as Curio – A
Collection by Hilton and time share brand, Hilton Grand Vacations.
“Extending our partnership with Travelport is an important part of our overall distribution
strategy and we very much value their extensive worldwide network of travel agency customers
as well as the focus and investment they have clearly made in enabling highly efficient hotel
distribution to the travel trade,” said Eduardo Schutte, senior vice president, global sales
distribution & services, Hilton Worldwide. “Through this agreement, Travelport-connected
travel agents across the globe can readily shop and book from a choice of over 680,100, rooms
in 92 countries.”
Niklas Andréen, Travelport’s group vice president and managing director, Global Hospitality,
Car & Partner Marketing, commented: “Hilton is one of the most recognized global brands in
the hospitality sector and we are therefore delighted to be not only renewing our partnership
with them, but also continuing and deepening our collaboration. Offering unrivalled hotel
content through our travel commerce platform is a key component of Travelport’s long term
‘Beyond Air’ strategy and Hilton is a highly valued partner for us in this space.”

About Hilton Worldwide
Hilton Worldwide (NYSE: HLT) is a leading global hospitality company, spanning the lodging sector from
luxury and full-service hotels and resorts to extended-stay suites and focused-service hotels. For 95 years,
Hilton Worldwide has been dedicated to continuing its tradition of providing exceptional guest experiences.
The company’s portfolio of eleven world-class global brands is comprised of more than 4,100 managed,
franchised, owned and leased hotels and timeshare properties, with more than 680,110, rooms in 92 countries
and territories, including Hilton Hotels & Resorts, Waldorf Astoria Hotels & Resorts, Conrad Hotels &

Resorts, Curio – A Collection by Hilton, DoubleTree by Hilton, Embassy Suites Hotels, Hilton Garden Inn,
Hampton Hotels, Homewood Suites by Hilton, Home2 Suites by Hilton and Hilton Grand Vacations. The
company also manages an award-winning customer loyalty program, Hilton HHonors®.
Hilton Worldwide Global Stats: 92 Countries & Territories; 4,112 Hotels; 680,100+Rooms

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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