Media Center | Press releases | Image library | Contact our press office | RSS feed

Travelport Signs Multi-Year Agreement with Silvercar
20 February 2014
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Travelport, a leading distribution services and e-commerce provider for the global travel
industry, today announces a multi-year distribution agreement with Silvercar, an innovative
new car rental service that aims to bring added efficiency and premium services to the airport
car rental market. The rapidly growing company, which currently offers Silvercars in Austin,
Dallas, Los Angeles and San Francisco, is bookable for all Worldspan-connected travel agents in
the United States.
Silvercar seeks to provide a streamlined, high-tech version of airport car rental services to
customers who are looking for a unique, enhanced experience at competitive prices. The
Silvercar fleet consists exclusively of all-wheel drive, silver Audi A4 vehicles, each equipped with
premium features for no additional cost, including:
Multimedia navigation system
SiriusXM satellite radio
Wi-fi hot spot
Bluetooth pairing
Toll tracking
Though Silvercar concierges are available to assist customers at each airport location, a traveler
who books in advance through an agency can simply walk off their flight, start their rental by
scanning a QR code on any Audi they choose, and pull out of the airport lot within minutes.
Gone are the days of queues and counters—Silvercar has neither. Instead the company allows
users to manage their entire rental experience via smartphone app. Returns are equally quick
and hassle-free thanks to wireless signals which transmit fuel-level and drop-off information
back to Silvercar, providing customers an automated emailed receipt within moments of their
return to the Silvercar lot.
“Silvercar is pleased to provide Travelport-connected travel agents with access to our premium
service," said Allen Darnell, CTO of Silvercar. “We have developed a niche product for the
discerning traveler who desires a car rental experience that is a notch above what is currently
offered in the standard and economy car rental markets.”
"We’re delighted to offer Silvercar to our agency community,” said Niklas Andreen, global vice
president of Hospitality and Partner Marketing at Travelport. “Travelport is confident that
Silvercar content speaks to our unwavering commitment to provide our customers with the
widest possible range of travel content. Enabling Travelport-connected agents to access new and
innovative products, such as Silvercar, allows them to meet the ever-growing demand for
premium methods of car hire.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

About Silvercar (www.silvercar.com)
With a mission to reimagine the airport car rental experience, Silvercar launched its first operation
at&nbsp;Dallas/Fort Worth International Airport in&nbsp;January 2013. Silvercar has since opened airport
locations at&nbsp;Austin,&nbsp;Dallas Love Field, Los Angeles&nbsp;and&nbsp;San
Francisco&nbsp;International Airport. Silvercar offers a single make and model vehicle &ndash; the 2013
Audi A4 (in silver, of course) &ndash;&nbsp;using mobile and smartphone technologies to eliminate the
friction points in the car rental process. An ever-increasing set of custom settings in a traveler&#39;s Silvercar
profile allows for a personalized rental experience from car to car. A privately held company,&nbsp;Austinbased Silvercar is funded by&nbsp;$16.5 million&nbsp;in venture capital investment, led by Austin Ventures
and including CrunchFund, SV Angel and tech industry success-spotters&nbsp;Chris
Dixon&nbsp;and&nbsp;Dave Morin. For more information, visit silvercar.com.

Media Contacts
Jill Brenner
Senior Corporate Communications Director
Travelport
Tel: +1-973-939-1325
Email: jill.brenner@travelport.com

© 2019 Travelport

Events | Investor Center - Archive
Privacy policy | Terms and conditions | Code of conduct | Business partner | Cookies | Modern slavery act

