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Travelport and Belize’s Tropic Air Sign New Global Distribution Agreement
7 July 2014
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Travelport, a travel commerce marketplace providing distribution, technology, payment and
other solutions for the $7 trillion global travel and tourism industry, and Tropic Air, a Belizebased airline, today announce a global distribution agreement. Galileo-, Worldspan- and Apolloconnected travel agents worldwide will now be able to access and sell Tropic Air’s services.
Based in San Pedro, Belize, which is located on Ambergris Caye, Tropic Air currently links 16
destinations in Belize, Guatemala, Honduras and Mexico’s Yucatan Peninsula. The airline also
offers charter flights to more remote areas throughout Belize, and provides tour services.
“We are pleased to offer our inventory to Travelport’s extensive network global travel agents,”
said Steven Schulte, CEO, Tropic Air. “Travelport’s innovative tools and technology offer us an
efficient and economic distribution solution, on both a regional and global level. We look
forward to continuing to develop our relationship with Travelport in the coming years.”
“Tropic Air provides valuable flight services for travelers in Belize and nearby Central American
countries,” said Jonathan Sutter, senior director, Americas, Travelport. “The addition of Tropic
Air’s flight and fare inventory to Travelport’s systems is a content advantage for our subscribers
and is indicative of our continued commitment to provide our customers with unparalleled air
content.”

About Tropic Air (www.tropicair.com)
Tropic Air is Belize's largest airline with over 200 flights to 16 destinations in Belize, Guatemala, Honduras
and Mexico's Yucatan Peninsula. The airline has approximately 280 employees, and a fleet of 14 modern
aircraft including nine G1000 equipped Cessna 208 Caravans and twin engine King Air aircraft.
As Tropic Air expands to new vacations spots in northern Central America and southern Mexico, it has
opened the way for scuba divers, adventurers, honeymooners, and families from around the world to travel to
Belize to swim with rays, experience the Great Blue Hole, make faces at monkeys, climb a Maya pyramid,
witness the rhythmic culture of the Garinagu, glide down a jungle river past crocodiles, and fly over the largest
reef in the new world.

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
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headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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