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Travelport wins at the Travolution Awards and Irish Travel Trade News
Awards
10 December 2014
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Travelport, a leading Travel Commerce Platform providing distribution, technology, payment
and other solutions for the $7 trillion global travel and tourism industry, has won a total of three
awards at the prestigious Travolution Awards and Irish Travel Trade News Awards over the past
week.
At the Travolution Awards, Travelport achieved Best Technological Innovation for Travelport’s
Travel Commerce Platform at the annual award ceremony held at The Ballroom, London
Southbank, on 2 December.
Travelport was also honoured with two Irish Travel Trade News awards, for Best Technology
Provider and Best Agent Supplier Team. The Best Technology Provider award recognised
Travelport’s Travel Commerce Platform and Travelport Smartpoint. The coveted Best Agent
Supplier Team award was the only category that all suppliers were eligible to win.
The awards recognised Travelport’s innovations in merchandising including Travelport
Aggregated Shopping, Travelport Ancillary Services and Travelport Rich Content and Branding.
These solutions allow airlines to promote their products and services to the right buyers at the
right time and in the right place. Travelport continues to strengthen its product offering, having
recently launched a new version of Travelport Smartpoint, its industry-leading agency desktop
technology. The latest version marks the global roll-out of Travelport’s industry-leading Rich
Content and Branding merchandising solution for airlines alongside numerous other new
features aimed at making booking travel easier and more profitable for travel agencies.
Simon Ferguson, Travelport’s Managing Director, UK and Ireland, said: “Winning these three
awards is testament to our commitment in providing the best service and products for our
customers, delivered via our innovative Travel Commerce Platform. The Travolution and ITTN
awards are two of the most highly regarded events in the travel industry calendar and we are
delighted that our hard work and determination has continued to be recognised. I would like to
say thank you to the team who have worked hard to achieve this.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,

ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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