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100 airlines already signed up for Travelport’s Rich Content and Branding
merchandising technology
25 March 2015
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Travelport (TVPT), a leading Travel Commerce Platform providing distribution, technology,
payment and other solutions to the global travel industry, today announced to delegates at the
CAPA “Airline in Transition Aviation” annual event¹ that 100 airlines had already signed up to
its industry-leading Travelport Rich Content and Branding merchandising solution.
Launched only months ago, the popular merchandising technology, which is integrated into the
company’s Travel Commerce Platform, including its Travelport Smartpoint agency point of sale,
enables airlines to retail their products more effectively to the global travel trade. In essence, it
allows airlines to control how their products are visually presented and described to agents,
utilizing images and descriptions very similar to what airlines provide on their own web sites, in
order to drive sales of core fares, as well as ancillaries, or “optional extras”, such as bags, lounge
passes or “next fare up.”
Some of the many benefits of Rich Content and Branding to travel agencies include: potential
increase in ticket sales; the ability to book through their usual, preferred booking processes,
rather than having to go to an airline’s website for more information; and significant upselling
opportunities on both core fares and ancillaries.
Airlines to have recently signed up to Rich Content and Branding include TAP Air Portugal and
LATAM, as well one of the world's largest airlines², China Eastern. Of the 100 airlines now
signed up, nearly 60 are already available and fully bookable in Travelport’s Travel Commerce
Platform, with more being added on a weekly basis. The list of “live” airlines includes Delta Air
Lines, British Airways, Singapore Airlines, easyJet and Ryanair.
Derek Sharp, Travelport’s Managing Director, Air Commerce, commented: “Our vision is to
redefine travel commerce for our customers and providing improved air merchandising
capabilities is a central element of this vision. As a result of our heightened focus in this area,
we have been able to transform the traditional air distribution model to offer a suite of unique
merchandising solutions, including Rich Content and Branding, which significantly benefit our
airline customers as well as our travel agency and TMC partners.”
In 2014, Travelport earned widespread industry recognition by winning numerous technology
awards for its merchandising offering³. In 2015, it plans to continue its focus in this area by
introducing a range of new, merchandising product innovations, all designed to empower
airlines even further in the distribution and merchandising of their increasingly sophisticated
core product and ancillary offerings.
For more information on Travelport Rich Content and Branding, please visit:
http://www.travelportsmartpoint.com/brandedfares.php

About Travelport Merchandising Platform
The Travelport Merchandising Platform was unveiled in April 2013 and since then has attracted considerable
industry interest. Travelport won the Best Travel Technology Innovation award for its Travelport
Merchandising Platform at the 2014 AFTA National Travel Industry Awards.
The platform offers three components:
Travelport Aggregated Shopping, an industry first, consolidates, within the same screen, shopping
results from traditional carriers who connect through ATPCO with those from other no-frills carriers who
prefer to connect with Travelport via an API connection. The new technology negates the need to shop and
compare across several screens and allows travel agents to compare efficiently in the same booking flow.
Travelport Ancillary Services allows travel agents to sell airline ancillaries such as pre-allocated seating,
meals and bags, within their existing workflow rather than by booking on an airline website.
Travelport Rich Content and Branding enables airlines to market and retail their products more
effectively through customization of product display and content. Over sixty airlines have now signed up to
participate, including leading carriers such as Delta, Avianca, Sun Country Airlines, Peruvian Airlines,
Ryanair, British Airways, Iberia, easyJet, SilkAir, Hong Kong Airlines, Hainan Airlines and United Airlines.
For more information on Travelport Merchandising Platform and Rich Content and Branding, visit:
www.travelportmerchandisingplatform.com

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

Media Contacts
Kate Aldridge
VP Corporate Communications
e: kate.aldridge@travelport.com
t: +44 (0)1753 288720
m: +44 (0)7921698757
Leila Moss
Senior Communications Executive, Corporate Communications
e: leila.moss@travelport.com
t: +44(0) 1753 288 957
m: +44(0) 7552 212 151

© 2019 Travelport

Events | Investor Center - Archive

|
Privacy policy | Terms and conditions | Code of conduct | Business partner | Cookies | Modern slavery act

