Media Center | Press releases | Image library | Contact our press office | RSS feed

Al Fanar Travel of Bahrain upgrades agreement with Travelport
31 December 2015
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Travelport (NYSE:TVPT), a leading Travel Commerce Platform providing distribution,
technology, payment and other solutions for the global travel and tourism industry, announces
today that it has signed an upgraded multi-year agreement with Al Fanar Travel, one of the top
agencies in Bahrain and also a unit of the Jawad Business Group.
This new win builds on the momentum of recent months where Travelport has successfully won
over a string of new agency partners, growing its network in the Middle East. The agreement
also means Travelport will process the vast majority of Al Fanar Travel’s bookings.
The shift to Travelport is motivated by a positive service experience, extensiveness of content,
better fare comparisons as well as value-added proprietary features such as Best Buy Plus and
Rapid Reprice.
Deepak Janardanan, General Manager, Al Fanar Travel, said: “Many of our customers are high
value travellers with very exacting needs. As their expert travel advisor, we need to have the
breadth of choices to meet their varied needs. Travelport’s matchless air and non-air content
provides us with the depth, breadth and flexibility to tailor to the exact travel needs of our
customers.”
Rabih Saab, President and Managing Director of Africa, Middle East and South Asia, reinforces
Travelport’s commitment to its agency partners: “We are delighted that Al Fanar Travel has
decided to join our international network of agency partners. Our commitment to outstanding
customer support is evident in the fact that our team was able to seamlessly migrate the

remainder of Al Fanar Travel’s system onto our travel commerce platform without any
interruptions whatsoever to its daily operations.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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