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Jeju Air and Travelport announce new global agreement
8 June 2015
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Seoul, South Korea
Travelport (NYSE:TVPT), a leading Travel Commerce Platform providing distribution,
technology, payment and other solutions for the $8 trillion global travel and tourism industry,
and Jeju Air, Korea’s leading low cost carrier (LCC) as well as one of the fastest growing low cost
carriers in Asia, today jointly announce their first ever global content, merchandising and
marketing agreement.
The new multi-year agreement will enable Travelport-connected travel agents worldwide to
search and book Jeju Air’s services via Travelport’s innovative Travel Commerce Platform,
including web fares and group fares. The content is already live and bookable to users of Galileo
and will be extended to Worldspan-connected agents over the coming months.
Jeju Air will also leverage Travelport’s range of Partner Marketing Solutions which allow airlines
to promote messages to travel agents during the log-on and booking process – including
Travelport Headlines, Sign-On Messages and Sponsored Flights – to increase brand awareness
and grow their bookings on a global scale.
With this agreement Jeju Air will also become the latest airline to sign up for Travelport’s Rich
Content and Branding technology, a key component of its industry-leading Travelport
Merchandising solutions. More than 100 airlines have already signed-on for Rich Content and
Branding, which enable carriers to more effectively control how their flights and ancillaries are
visually presented and described on travel agency screens, in a similar way to the airline’s own
website experience.
As Jeju Air expands across North Asia, Southeast Asia and the Pacific, the travel agency channel
becomes an increasingly important part of its growth strategy. The Airline hopes to project its
brand recognition and grow sales beyond its traditional markets by utilising Travelport’s
capabilities.
For Travelport, this partnership with Jeju Air will reinforce its position in as well as
commitment to the dynamic and fast growing South Korean market.
Commenting on this new partnership, Damian Hickey, Vice President, Asia Pacific and Global
Sales Strategy, Air Commerce, Travelport, says, “We are very pleased to have signed this
agreement with Jeju Air. I am confident that they will be able to fully leverage Travelport’s
global reach and innovative technologies to grow their bookings via our Travel Commerce
Platform, while increasing their brand presence through our marketing services as well as Rich
Content and Branding technology.”

About Travelport

Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

About Jeju Air (http://en.jejuair.net/)
Jeju Air is a representative and the fastest growing airline in Korea. Since its establishment in 2005, Jeju Air
has been expanding its scale in accordance with customer's request for reasonable flight ticket fare and is
bringing a sustainable innovation to Korean airline industry.
Jeju Air has realized the popularization of air travel and made Korea as a final destination of travel with a
brand new way which has never been tried. We are operating not only the busiest route, Gimpo-Jeju, but also
more than 20 major routes in Asia, such as Japan, China, Philippines, Thailand, Vietnam and Guam/Saipan,
including other domestic routes.

© 2019 Travelport

Events | Investor Center - Archive
Privacy policy | Terms and conditions | Code of conduct | Business partner | Cookies | Modern slavery act

