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Top 40 TMC Montrose Travel Renews with Travelport
3 August 2015
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Travelport (NYSE: TVPT), a leading Travel Commerce Platform, today announced it has entered
into a long-term renewal agreement with Montrose Travel, one of the top 40 travel management
companies in the United States, continuing a 35 year partnership between the two companies.
Joe McClure, president of the $275 million in gross sales Montrose, California-based agency,
said Montrose renewed its subscriber agreement with Travelport based on distinct advantages
Travelport offered versus the competition.
McClure cited the advanced Travelport Smartpoint point of sale solution, access to Travelport
Universal API for the various Montrose consumer, loyalty and private-labeled booking sites, and
Travelport’s “best in class” sales and support team as key drivers in the agency’s decision to
renew again with Travelport.
“Our slogan---“Helping people travel. One at a time.”---is the reason we exist. We pride
ourselves on being a leader in providing advanced technology and cutting edge point of sale
solutions to support our corporate, leisure, loyalty fulfillment, independent contractor and
group lines of business,” said McClure. “Travelport offers us the innovative products and
services we need to deliver on our brand promise.”
“Our long-standing partnership with Montrose demonstrates Travelport’s commitment to
providing our customers with state-of-the-art technology and outstanding service to help them
redefine the selling experience to build and grow their business,” said Scott Hyden, group vice
president and managing director, Americas.

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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