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Travelport and Nakhal Travel Announce Multi-Year Agreement
26 August 2015
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Travel commerce giant and one of Lebanon’s most revered and creative travel
agencies renew & fortify their partnership

Travelport, a leading Travel Commerce Platform providing distribution, technology, payment
and other solutions for the $8 trillion global travel and tourism industry, has today announced a
renewal, through its distributor, of multi-year agreement with Nakhal Travel, one of Lebanon’s
longest standing and pioneering travel agencies.
Nakhal, established in 1959 and comprised of 125 members, operates its activities across
Destination management, Tour operating, Ticketing and Corporate Travel Management and
Hotel and Ticketing. Nakhal is among the top agencies in Lebanon, renowned for its creativity
and acting as representatives for partners such as Hertz and Carlson Wagonlit Travel in
Lebanon to name but a few.
Through this long term agreement Nakhal Travel will have access to Travelport’s unmatched
travel content inventory including air, hotel, rail and car and will benefit from the
merchandising capabilities of the company’s award-winning point of sale solution, Travelport
Smartpoint.
Jean El Zailaa, Executive Director, Travel Management Services, Nakhal, commented: “As
pioneers in Lebanon’s travel industry, we need to ensure we have the most progressive
technology partners with the cutting edge expertise to support our business goals, and we are
excited to announce this renewal. Our priority is to provide the best service to our customers

and to continue to enhance their experience leveraging Travelport’s technology as one of the
strongest advocates of Smartpoint in the Lebanese market.”
Rabih Saab, President and Managing Director of Africa, Middle East and South Asia added:
“Travelport is proud to grow its successful long standing partnership with Nakhal in Lebanon.
Their clients will benefit from our unique travel commerce platform providing unrivalled air,
hotel and car content and with a complete package of leading technology including our
innovative point of sale solution, Travelport Smartpoint which allows travel agents to sell more
effectively and earn new revenue streams.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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