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Travelport and Tripsta announce new agreement
22 October 2015
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Travelport (NYSE:TVPT), a leading Travel Commerce Platform, has today announced it has
signed a new long term agreement with Tripsta, one of the biggest online travel agencies in
Europe. Tripsta, based in Greece, operates the travelplanet24 brand and recently merged with
airtickets.com to create the largest OTA in South East Europe and Greece’s largest e-commerce
company. Tripsta has a presence in over 45 countries and carries over two million passengers
annually.
The new agreement sees Tripsta connect to Travelport’s Travel Commerce Platform via its
Universal API. It will allow their travel agents to search, sell and book Travelport’s unrivalled
content including branded fares and ancillaries from over 400 network and low cost carriers,
over 650,000 hotels, rail, cruise and car rental companies. Tripsta and Travelport already have
an existing relationship and today’s announcement significantly extends that.
Philipp Brinkmann, CEO of Tripsta commented: “We are pleased to have entered into this new
long term agreement with Travelport. Travelport has impressed us with the investment they’ve
made in new technology and the content they have on their platform. We are looking forward to
working even more closely together to help grow our business.”
Leonidas Zotos, Travelport’s Managing Director of Travelport for Greece, Israel and Cyprus
commented: “This is a fantastic win for Travelport and represents a significant new chapter in
Travelport and Tripsta’s already strong relationship. Tripsta, Travelplanet24 and airtickets.com
are big brands, not only in Greece, but across Europe and it’s great they have seen the value in
our Travel Commerce Platform.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

Tripsta Profile
In 2005 two restless entrepreneurs founded a startup initially called Travelplanet24 in the heart
of one of the world’s travel hot spots, Athens, Greece. Today our Online Travel Agency, Tripsta, is one of
the largest and most recognized leaders in the industry. Our trusted brands, Tripsta, airtickets®,
and Travelplanet24 are preferred by more than two million loyal travelers throughout the 45
global markets that we presently operate in. With offices in Athens, Bucharest and Istanbul our
committed team of 280 passionate travel geniuses ensure that you reach your destination with
guaranteed low prices and dedicated support.
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