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Travelport announces new management changes for the Nordics
9 February 2015
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Travelport (NYSE:TVPT), a leading Travel Commerce Platform providing distribution,
technology, payment and other solutions for the $7 trillion global travel and tourism industry,
today announces that Simon Ferguson, its Managing Director of the UK & Ireland, will now also
lead the company’s business in the Nordics.
In collaboration with Travelport’s existing and highly experienced Nordics management team,
Anita Wagner Feddersen, Peter Cramon and Jette Kongensgaard, Simon will lead operations in
Sweden, Norway, Denmark and Finland. The new arrangement also means that Travelport’s
Nordic customers will benefit from the further support of the centralized functions and product
experts based at the company’s UK headquarters. Simon has over 20 years of experience in the
travel, technology and digital media sectors and has worked for Travelport since 2011.
Mathias Andersson, who was formerly Regional Manager for Travelport Nordics, will stay
within the Travelport family and has moved into an exciting and newly created role of Chief
Operating Officer at Hotelzon. Hotelzon, which was founded in the Nordics, is a leading hotel
distribution technology provider for the B2B travel industry and is a wholly owned subsidiary of
Travelport following its acquisition last year.
Simon commented: “The Nordics is one of the most exciting European travel regions, with
digitally savvy consumers, suppliers and intermediaries and an optimistic outlook for both
leisure and business travel. There is huge opportunity for Travelport’s Travel Commerce
Platform, and I look forward to driving our business and fuelling the growth of our customers.”
Damiano Sabatino, Travelport’s VP and Managing Director for Western Europe added: “Simon
is the ideal person to build on the great work achieved by Mathias Andersson in the Nordics and
to help lead our business there to the next phase in its development. I am confident that our
customers will benefit hugely from Simon’s knowledge and experience as he works closely with
the team to continue offering the travel industry in the Nordics the most innovative solutions
and unrivalled travel content possible.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is

ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

Media Contacts
Mark Hamilton
Senior Manager, Corporate Communications
e: mark.hamilton@travelport.com
t: +44 (0)1753 288342
m: +44 (0)7552 212132
Kate Aldridge
VP Corporate Communications
e: kate.aldridge@travelport.com
t: +44 (0)1753 288720
m: +44 (0)7921698757

© 2019 Travelport

Events | Investor Center - Archive
Privacy policy | Terms and conditions | Code of conduct | Business partner | Cookies | Modern slavery act

