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Travelport hosts travel executive summit
11 November 2015
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The senior leadership event was attended by travel industry experts and thought leaders from travel agencies,
airlines, corporate travel buyers and other industry leaders from North, Central, and South America.

Innovation; the explosive growth of airline ancillaries; trends in mobile technologies – all these
and many other subjects affecting the $2.2 trillion GDP contribution of the travel and tourism
industry within the Americas region[1] were discussed last week at a Travelport (NYSE: TVPT)
executive level summit in San Antonio, Texas. The senior leadership event was attended by
travel industry experts and thought leaders from travel agencies, airlines, corporate travel
buyers and other industry leaders from North, Central, and South America.
In addition to learning more about regional and global trends in the travel and tourism industry,
attendees also had the opportunity to hear from Travelport on the company’s latest innovations
in hotel distribution, airline merchandising, and empowered selling through Travelport
Smartpoint, Travelport’s industry- leading desktop point of sale solution.
Conference attendees also heard from Mobile Travel Technologies Ltd. (MTT), the leading
mobile travel platform and mobile technology provider for airlines and travel companies, which
was acquired by Travelport in July this year. MTT provides an industry-leading mobile travel
platform and product set that allows airlines, hotels, corporate travel management companies
and travel agencies to engage with their customers through sophisticated, tailored mobile
services including apps, mobile web and intelligent mobile messaging.
The Americas region is Travelport’s largest, based on revenues. The Americas Region, consisting
of the United States, Latin America, and Canada, comprised approximately 33% Q2 year-to-date

2015 total Travelport net revenue. And, during Travelport’s recently reported third quarter
financial results, Latin America and Canada experienced strong double-digit growth (21%).
“Bringing together travel industry executives at the summit gave everyone a great opportunity to
learn and to discuss issues and technologies that are changing and redefining the travel
industry,” said Scott Hyden, Travelport’s Group Vice President and Managing Director
Americas. “As the leading Travel Commerce Platform, Travelport believes gatherings like this
reinforce the collaborative role we can play partnering with companies across the entire travel
eco-system to help them achieve their own growth ambitions. The event was a great success and
very well received by all those who attended.”

[1] Travel & Tourism Economic Impact 2015 Americas. World Travel & Tourism Council.
London, 2015

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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