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Bulgaria Air renews its full content agreement with Travelport
2 November 2016
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Travelport (NYSE: TVPT), a leading Travel Commerce Platform has today announced the
renewal of its global, long-term, full content agreement with Bulgaria Air, the national carrier of
Bulgaria. Bulgaria Air, which was founded in 2002, is headquartered in Sofia and flies to
approximately 30 destinations in Europe, Africa, Middle East and Russia.
The renewal builds upon the two companies’ long standing relationship and gives Travelport’s
global network of 68,000 travel agencies continued access to Bulgaria Air’s content, fares,
inventory and ancillary services. The content is already live and available to search, sell and
book through Travelport’s ground-breaking point of sale agency selling solution, Travelport
Smartpoint. It is also available via Travelport’s’ Universal API which allows online travel
agencies and other travel companies wanting to create their own front-end user experience to
access Travelport’s content and functionality.
Yanko Georgiev, Executive Director at Bulgaria Air said: “We have been impressed by
Travelport’s innovative technology and products, which are adding real value to our business. By
renewing our full content agreement, we at Bulgaria Air will continue to deliver our content to
travel agents and effectively promote offerings to business and leisure travelers.”
David Gomes, Commercial Director Air Commerce at Travelport said: ‘’We are delighted that
Bulgaria Air, a long-standing customer of Travelport, has renewed its full content agreement.
Our travel agency customers benefit hugely from having the broadest possible travel content to
book and so it’s good news that they will continue to be able to access Bulgaria Air’s fares and
ancillaries.’’

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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