Media Center | Press releases | Image library | Contact our press office | RSS feed

Travelport Group scoops up four awards for innovation
6 June 2016
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(NYSE:TVPT) Travelport, a leading Travel Commerce Platform, and its digital services
companies Locomote and MTT, were recognised with four innovation awards at the prestigious
2016 Asia-Pacific Stevie Awards, which held its gala ceremony in Sydney last week.
Established in 2002, the Stevie Awards are the world’s premier business awards honouring the
achievements and positive contributions of organisations and professionals worldwide. Since
then, the Stevie Awards have become one of the world’s most coveted prizes.
In total, the Travelport Group picked up three gold and one silver award for a number of its
innovative technologies and products including its pioneering merchandising solution for
airlines, its corporate travel platform for business travellers, and its leading travel apps
developed by its mobile technology arm, MTT.
Commenting on behalf of Travelport and its sister companies Locomote and MTT, Stephen
Shurrock, CCO, Travelport, says: “We are delighted that Travelport, Locomote and MTT have all
been recognised for our innovation in travel technology at the Asia-Pacific Stevie Awards. The
team have done an exceptional job in the development of new solutions for the travel industry as
we continue to redefine travel commerce for our customers. Many thanks to the judges of the
Stevie Awards for recognising our innovation in the business world.”

More details on Travelport’s winning technology below:

Travelport’s Rich Content & Branding merchandising solution: Silver award
won in the category of “Innovation in Business-to-Business Products &
Services”.
Rich Content and Branding, Travelport’s pioneering airline merchandising technology, is an
industry-leading solution that enable airlines to more effectively display their full range of
products for sale in the intermediary channel in line with how they sell on their own
websites. This includes detailed product descriptions and imagery, optional ancillary
products for sale and the “bundles” offered in each of their fare families. More than 160
airlines are now live with Travelport Rich Content and Branding, including major carriers in
the Asia-Pacific region such as Air China, Singapore Airlines, Cathay Pacific Airways and Air
New Zealand.
Locomote: Gold award won in the category of “Innovation in Technology
Development > All Other Industries”.
Locomote is the corporate travel platform redefining business travel management, making it
easier and more efficient through a great user experience. Locomote integrates with market
leaders to give organisations complete control and visibility of their end to end travel
program —including profile management, trip requests, approvals, online bookings, duty of
care, visa and health requirements, compliance, policy, data capturing, budgets, expenses,
reporting and more. Locomote allows configurable workflows and policies on flight, hotel
and car options, which go in line with corporates’ specific requirements. Using Locomote,
companies are in control of their entire travel program, gaining greater insight into their
corporate travel and expenditure, and saving companies up to 35 per cent on costs.
MTT’s apps for Singapore Airlines: two Gold Stevie Awards in the categories of
“Innovation in E-commerce Apps” and “Innovation in Entertainment Apps”.
MTT is a Travelport Company and leading provider of mobile and digital solutions to airlines
and the wider travel industry. The Singapore Airlines app, developed by MTT, was rolled-out
across multiple devices including the iWatch. In addition, its In-Flight Entertainment (IFE)
Companion App enables travellers to sync the Singapore Airlines’ IFE system with their own
personal devices. MTT launched sophisticated new smartphone apps and an Apple Watch
app for Singapore Airlines in April 2015, quickly followed by a Tablet App in October of last
year. Working with MTT, Singapore Airlines has ensured continued investment in its digital
offering across many devices bringing great innovation to its customers.

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

About Travelport Locomote
Travelport Locomote is a brilliantly simple corporate travel platform that empowers travel managers to drive
change and achieve a quantum leap in program efficiencies. More than an online booking tool, our range of
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app-powered workflows consolidates the entire travel lifecycle.
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About MTT
MTT, part of Travelport Digital, provides an industry-leading digital travel platform and solutions that enable
airlines, travel management companies and travel agencies to interact with their customers through
sophisticated, tailored, multi-device services at every touch point in the travel lifecycle. With a specialism in
creating engaging, revenue-generating apps across smartphones, tablets and wearables as well as supporting
services such as day of travel solutions, real-time travel messaging and ancillary upsell, MTT works with some
of the largest airline and travel brands worldwide.
MTT provides unrivalled travel industry experience, world-class mobile development, creative design and UX
expertise. As a pioneer in mobile travel having first launched mobile bookings for airlines in 2006, MTT has
remained a first-mover in this space. MTT’s airline and other travel apps are now used by millions of
travellers worldwide every day. Clients include Singapore Airlines, Etihad Airways, Aeromexico, LATAM
Airlines, Copa Airlines, easyJet, BCD Travel, Capita Travel and Events, Transavia and eDreams Odigeo.
MTT was acquired by Travelport, the leading Travel Commerce Platform provider, in July 2015.
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