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Travelport and Marriott International renew distribution agreement
11 May 2016
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Travel agents will have continued access to Marriott’s 4,500 properties globally

Travelport (NYSE:TVPT), a leading travel commerce platform, announced today it has signed a
new multi-year strategic distribution agreement with Marriott International (NASDAQ: MAR), a
global leading lodging company.
The agreement continues access for travel agents globally to Marriott International’s 4,500
hotels in nearly 90 countries. As part of the agreement, the companies will enhance the way
Marriott International’s hotels are merchandised to travel agencies through Travelport’s travel
commerce platform. The agreement will also help Marriott International drive growth of the
Marriott Rewards loyalty program.
Travelport’s travel commerce platform connects hotel providers to approximately 68,000
agencies worldwide, enabling them to expand their global reach.
Bruce Hoffmeister, Global Chief Information Officer at Marriott International said:
“Travelport’s travel commerce platform enables us to reach travel buyers globally and we’re
pleased to continue a partnership that supports our international growth.”
Niklas Andreen, SVP of Hospitality at Travelport, said: “We are delighted to be continuing and
developing our existing strategic relationship with Marriott International. This is an exciting
partnership that forms part of our ongoing strategy to extend our Beyond Air offering, focusing
on growth in both the leisure and corporate travel space.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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