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TraviAustria becomes Travelport Austria
5 October 2016
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Travelport (NYSE:TVPT), a leading travel commerce platform, has today announced another
important step in the continued integration of its Austrian distribution partner, TraviAustria.
Travelport, which acquired the company approximately one year ago, has now renamed it
‘Travelport Austria’. The move gives Travelport much more visibility and a stronger presence in
the Austrian travel industry.
Travelport Austria’s existing relationships with travel agencies, tour operators and suppliers in
the country will remain unchanged and customers can rely on the high service levels that they
have come to expect working with TraviAustria for over three decades. Additionally, customers
will benefit further from the wider synergies that Travelport’s business can offer, including the
latest technological innovations in its point of sale solutions, payments and mobile divisions.
CETS, the powerful leisure booking platform, which travel agencies in Austria, Switzerland and
other countries currently work with, will also continue to be developed by Travelport Austria
and will become ‘Travelport CETS’.
Simon Ferguson, Travelport’s Vice President & Managing Director, Northern Europe: “We are
delighted to now be present in Austria, operating under our globally successful Travelport
brand. We look forward to continuing our work with local travel agency partners and providing
them with the state-of-the-art technology and innovative solutions they need to help drive their
businesses forward. We also look forward to growing our own business in Austria.”
Rudolf Mertl, Country Manager of Travelport Austria: “TraviAustria has achieved an excellent
reputation in Austria as an innovative and reliable IT service provider and it’s a great place from

which to kick start further growth under the Travelport brand. I look forward to bringing the
wider benefits of Travelport’s business to Travelport Austria, for the benefit of our customers.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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