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Travelport and Al Hashim Travel sign a new, exclusive long term agreement
11 January 2017
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Travelport (NYSE: TVPT), a leading Travel Commerce Platform and Al Hashim Travel have
today announced a new, exclusive, long term agreement. Al Hashim Travel is located in the
Eastern province of Saudi Arabia, with 10 branches in the region. The agency is also set to
expand across in Saudi Arabia in 2017.
The agreement with Travelport will see Al Hashim Travel benefit from the industry leading
merchandising and desktop technology, Travelport Smartpoint. Significantly improving the
selling experience for travel agents, Travelport Smartpoint has truly transformed how travel
agents work, allowing them to not only sell airline tickets, but also the branded fares and
ancillaries of over 400 of the world's leading airlines, including network and low cost carriers.
Additionally, over 650,000 unique hotel properties and 36,000 car rental locations are available
through Travelport’s Travel Commerce Platform.
Commenting on the new agreement, Abbas AlSaleh, Chief Executive Officer at Al Hashim Travel
said: “This exclusive deal with Travelport provides a great opportunity for our business to
advance our operations. We strongly believe that Travelport’s pioneering technology will
support our business to work smarter, grow revenues and enhance our online presence.”
Mr. Asgar Khan, General Manager at Al Hashim Travel said: “Travellers are
increasingly expecting a more personalised travel experience. They want more
choice and flexibility when they book. Travelport’s technology is cutting edge in
enabling us to meet and exceed our customers’ expectations around new travel
trends.”

Ibrahim ElMohandes, Country Manager at Travelport Saudi Arabia, said: “We
are delighted that Al Hashim Travel, a leading travel agent in Saudi Arabia, has
seen the value in our Travel Commerce Platform. Our innovative technology
solutions will not only help them to boost their online presence and grow sales
but also increase their brand awareness both within the Kingdom and internationally.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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