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Travelport announces new content agreement with second member of
Lion Air Group
6 September 2017
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Travelport (NYSE: TVPT), a leading Travel Commerce Platform today announces a new content
agreement with Thai Lion Air, a low-cost carrier (LCC) in Thailand, operating both domestic
and international flights. Under this agreement, Thai Lion Air, has also chosen to deploy
Travelport’s Rich Content and Branding merchandising solution, allowing the airline to display
their branded fares and ancillary content in a graphically rich and visual way.
Thai Lion Air is the third largest LCC fleet operating from Thailand, and is set to celebrate its
fourth anniversary in December this year. The airline currently operates to 20 destinations
across seven countries in South East Asia. Thai Lion Air is the second member of the
Indonesian Lion Air Group to sign with Travelport, following the successful partnership with its
Malaysian-based, sister airline, Malindo Air.
Travelport-connected agencies around the world now have real-time access to Thai Lion Air’s
fares and inventory, providing even more content and choice for travellers to Thailand.
International visits in Thailand have exceeded 20.4 million between January to July, a slight
increase of 4.47% when compared with the same period in 2016, as reported by Thailand’s
Ministry of Tourism and Sports[1].
Damian Hickey, Vice President, Asia Pacific and Global Sales Strategy, Air Commerce at
Travelport commented: “Today’s announcement marks our ongoing commitment and
investment, in the Thai domestic travel market. We are delighted that Thai Lion Air recognises

the value of our Travel Commerce Platform and the outreach that we can provide. We are
excited for the future with Thai Lion Air.”
Captain Darsito Hendroseputro, Managing Director, Thai Lion Air said: “We are pleased to
embark on this partnership with Travelport. It is important for us to boost our brand presence,
especially to the international market. We look forward to working with Travelport to increase
the availability of our flight options to travel consumers. This partnership is part of our ongoing
growth strategy, to deliver the best value to consumers and lays the foundation for us to
continue working together in the future.’’
Thai Lion Air’s branded fares and ancillary content is now available for all agents using
Travelport’s travel commerce platform.
[1] http://www.bangkokpost.com/business/news/1308588/thailands-july-tourist-arrivals-up4-8-ministry

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

About Thai Lion Air
Thai Lion Mentari Co. Ltd, trading as Thai Lion Air operates from Bangkok's Don Mueang International
Airport, with plans to serve domestic and international scheduled flights from other cities in Thailand. Thai
Lion Air operates scheduled services to destinations in Thailand and popular regional destinations. The
carrier currently operates a young fleet of Boeing 737-900ER and 737-800 aircraft for both domestic and
international flights.
Commencing operations on 4 December 2013, the airline’s inaugural flight took off from Don Mueang
International Airport to Chiang Mai, Thailand. The carrier operates a network of scheduled passenger
services throughout Thailand, and has spread its wings to regional destinations in Indonesia, Singapore,
Myanmar, China and Vietnam covering an extensive network of almost 17 routes in the region. Thai Lion Air
prides itself in offering its customers attractive fares excellent customer service both on-ground and in-flight.
Thai Lion Air has a growing presence as the ultimate choice for travellers.
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