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Travelport continues to power specialist tour operator, Audley Travel
13 September 2017
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Travelport (NYSE: TVPT), a leading travel commerce platform, and specialist tour operator,
Audley Travel announced today a multiyear renewal agreement. Founded in 1996, Audley Travel
is a leading provider of tailor-made experiential travel to over 80 destinations worldwide from
its offices in Witney and London, UK and Boston, USA.

With the US business growing rapidly, the agreement sees Audley Travel’s expert travel
specialists across all their offices adopt Travelport’s industry leading point of sale tool,
Travelport Smartpoint, to compare and select flights, work smarter and increase revenues.
Travelport’s technology empowers Audley Travel specialists to search beyond rate and
availability and quickly respond to customers’ personalized needs to increase attachment rates
and provide tailor-made trips down to the finest detail.
Ian Simkins, Chief Executive Officer at Audley Travel said: “To achieve our five-year IT strategy,
one of our core business objectives was to provide our destination specialists with a single global
platform for their air bookings and this new chapter in our long-standing relationship with
Travelport is fantastic news. Travelport’s industry-leading technology will enable our specialists
to benefit from intelligent, fast and accurate searching beyond just rate and availability when
creating trips for our discerning customers.”
Paul Broughton, Regional Managing Director of UK and Ireland at Travelport commented:
“Audley is a key player in tailor-made travel in the UK, and continues to deliver a differentiated
and personalised experience. Travelport’s air merchandising platform gives Audley the ability to
draw in content from over 400 airlines and increase attachment rates. So, we are delighted to
continue and expand our collaboration with Audley Travel.”

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
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headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.

About Audley Travel
Audley Travel offers tailor-made trips to over 80 countries across the world. Each trip is designed by a
destination specialist who knows the country in detail, having lived there or explored it many times. Each trip
is designed specifically for a client, based on their tastes, interests and budget but with a common
commitment to quality and to showing clients the highlights of a destination in a different light, and
introducing them to places and experiences that others might miss. For more information on all of Audley’s
tailor-made trips, please visit www.audleytravel.com
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