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Travelport powers new SunTrips booking system to deliver complex travel
itineraries
8 August 2017
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Travelport, a leading Travel Commerce Platform, and tour operator SunTrips, a brand of LMX
Touristik GmbH since November 2016, have today announced their first multi-year agreement.
Through its debut agreement, SunTrips connect to Travelport’s leading access to global travel
provider content in order to further differentiate its specialized itineraries to Southeast Asia,
Arabia and the Indian Ocean. With Travelport, agents can offer a more personalized travel
experience based on flight content filtered by airline, departure time, flight duration and price
and build the SunTrips brand by meeting the expectations of the always-connected consumer.
By connecting to Travelport, SunTrips agents can use Travelport’s Smartpoint tool to offer
content from over 400 airlines, 650,000 hotel properties and over 37,000 car rental locations
and benefit from intelligent, fast and accurate searching beyond just rate and availability.
Alexander Sieland, Brand Director at LMX TOURISTIK said: “We are confident that
Travelport’s industry-leading technology will help differentiate SunTrips by providing agents
with the comprehensive flight and ancillary options expected by our customers looking for
complex itineraries. We are particularly impressed by the quality of Travelport’s products and
the excellent customer service provided by the local team and look forward too many successful
years ahead.”
Dieter Rumpel, Managing Director of Travelport Germany and Switzerland, commented: “We
are delighted that SunTrips has recognized the ability of Travelport to sell more effectively to
agents and travellers, rather than obliging agents to go directly to each airline website to piece

together a travel itinerary. As an excellent start to our new partnership, our local team enabled
the SunTrips agents to make the first booking in about two weeks. Such a fast and successful
realization of this ambitious project is a great testimonial of the flexibility of our platform”.

About SunTrips
SunTrips stands for quality, individuality and flexibility. One of the leading tour operators of round trips and
combination travels for South East Asia and the Indian Ocean for over 20 years, we have been using wellfounded target area knowledge, Herzblut and a know-how for modern technology to compile and book
individual dream trips. With almost endless possibilities for combinations, we offer a comprehensive program
for every taste, taste and purse: capture metropolises, experience and experience exotic countries and relax
under palm trees.

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better. It operates a travel commerce platform providing distribution, technology, payment and other
solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., has over 3,700 employees and is represented in approximately 180 countries
and territories.
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