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How do U.S.
business travelers
feel about
corporate travel?

2018

Experiences

Will pay OUT OF THEIR OWN POCKET
for upgrades such as airline seats,
hotel or hotel room, WIFI,

Want PERSONALIZED ADS when
booking business travel online based
on previous online booking history,

rental cars personal interests, or previous

travel purchases

Conveniences

Most important factors when
choosing an airline for business travel

Schedule Direct

flight

Points Amenities Saving

money

Work, life
balance

The deep divide: Would business travelers allow employers to use
GPS tracking to monitor their location while on business trips?

Agree
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SELF SERVICE
Would prefer to book

direct, use automated
digital expense reporting

32%

OPTIMUM TRAVEL
Believe once every three
months is the right
amount of travel

How often do you comply with
corporate travel policies?

= 26% Frequently
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5% Other
69% Always
Security and border services
% used
TSA/Precheck

NEXUS
Registered traveler

Global entry

Clear @
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LIKE TO TRAVEL

See business travel as
a job perk

90%

POINTS AND REWARDS
Allowed to keep business
travel points for
personal use

2018 business travel budget larger,
same or smaller than 2017

35% Same

N

4% Other
4% Smaller
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57% Larger

Security and border services
% employer paid

TSA/Precheck
NEXUS
Registered traveler

Global entry

Clear @
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Demographics Travelport =

m 22-37 years (57%) m 38-53 years (28%) m 54-72 years (15%)




Methods of transportation

Which of the following means of
transportation have you used for

business trips in the last 12 months?

27.09%

30.54%

86.95%

41.63%

100%

Ferry

Van

Car

Train

Plane

Travelport <o

How many business trips have
you taken using an airplane in
the last year?

1trip (0%) 2 trips 3-5trips 6-10 trips 11 trips or
(25%) (42%) (18%) more (15%)




What is the most important factor when choosing an airline
for business travel? Travelport <o

Loyalty/rewards/point program

I

14.00%

Time savings from choosing a direct flight — 19.50%
Convenience of scheduled departure/arrival — 28.80%
Saving money for your company — 12.30%

Airline amenities (e.g. free checked luggage,... — 12.60%
Keeping a balanced work/personal life — 11.60%

None of the above 1.23%




Generally speaking, which is the optimum number of times per
year you would like to travel for business purposes? Travelport =

Once a year

Once every six months

Once every quarter

Once a month

Once a week

14.80%

26.10%

19.20%

8.13%




And which of the following sentences best describes your opinion
about business travel? Travelport <o

| like to travel for business purposes and 839
business travel is a perk for me 7

| neither like nor dislike business travel, but
my job requires me to travel for business 16.5%
purposes

| don’t like to travel for business purposes and

. . . . 0.49%
| would avoid business travel if it was possible ’




Do you feel your organization is sympathetic in understanding how business travel
impacts your personal life (work/life balance, your health, etc.)? Travelport <o

No 10.34%

Yes 89.66%




How organizations travel policies would affect potential

. . —
employees’ intention to work there. Travelport <=
e ——————

| would like to work for an | definitely agree 56.7%

organization that gives me a large
travel budget

| somewhat agree 27.8%
Neither | agree nor | disagree 10.3%
| somewhat disagree 3.7%
| definitely disagree 1.5%
Total 100%
| would like to work for an | definitely agree 39.9%
organization that asks me to travel
more frequently than | do now
g b | somewhat agree 32.3%



How organizations travel policies would affect potential

employees’ intention to work there.

| would like to work for an
organization that offers me
the possibility to book travel
directly

Neither | agree nor | disagree

| somewhat disagree

| definitely disagree

Total

| definitely agree

| somewhat agree

Neither | agree nor | disagree

| somewhat disagree

14.3%

10.8%

2.7%

100%

55.4%

31.5%

8.9%

2.00%
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How organizations travel policies would affect potential
employees’ intention to work there.

| would like to work for an
organization that allows me to
keep travel reward miles and
points for my personal use

| definitely disagree

Total

| definitely agree

| somewhat agree

Neither | agree nor | disagree

| somewhat disagree

| definitely disagree

Total

2.2%

100%

61.1%

27.8%

7.6%

1.00%

2.5%

100%

Travelport <o
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How often do you comply with your organization’s travel

policies?

Always
Frequently
Seldom
Never

Not applicable

26.35%

1.72%

0.99%

1.72%

Travelport <o
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Does your organization’s travel policy cover the purchase/ the reimbursement of ancillary

——
services when traveling for business, such as in-flight WiFi, additional bags, inflight meals, etc? Travelport ==~

No 14.29%

Yes 85.71%




Which of the following do you pay out of your own pocket (or use your

personal loyalty/rewards points) to improve your traveler experience?

Upgraded airline seat

Upgraded hotel or hotel room

Upgraded hotel Wifi

Upgraded rental cars

Other

None

Travelport <o

49.01%

50.25%

50.25%

5.67%

19.21%
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Does your organization allow you to earn and keep loyalty/rewards
points for your business travel? (Eg, airfare, hotels, rental cars, etc) Travelport <o

No 10.37%

Yes 89.63%




Is your 2018 business travel budget larger, the same or smaller than it

was in 20177

My 2018 business budget is larger than 2017

Same

My 2018 business budget is smaller than 2017

| don’t know my business travel budget

34.98%

4.19%

3.69%

Travelport <o
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Which of the following security and border clearance services do you

use for business travels?

TSA Precheck
Global Entry

Clear

NEXUS

SENTRI

Registered Traveller
Other

None

Travelport <o

_ 43.35%

32.76%

30.79%

36.21%

28.08%

35.22%

3.94%

15.02%
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Which of the following security and border clearance services did your

company pay for or reimburse you for purchasing?

None of them

TSA Precheck
Global Entry

Clear

NEXUS

SENTRI

Registered Traveller
Other

None

16.81%

N 20.28%

27.54%

23.48%

28.99%

23.19%

28.12%

1.74%

0.%

Travelport <o
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. When traveling for business, how would you agree to allow your organization to use GPS tracking to monitor or

track your location as part of the organization’s travel risk management/duty of care program?

Allow your organization to use GPS tracking

24.63%

20.69% 9.85%17.24%

Travelport <o

| would definitely disagree

| would somewhat disagree
Neither | would agree nor | would
disagree

| would somewhat agree

| would definitely agree
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When booking business travel online, how much would you like

« . . o ——
receiving personalized ads based on the following? Travelport <=
Total
100% (406)
Based on my previous online | definitely would like 44.8%
browsing history
| somewhat would like 27.6%
Neither | would like it nor | 12.8%
would dislik...
| somewhat would dislike it 6.4%
| definitely would dislike it 8.4%
Total 100%
Based on my personal | definitely would like 46.1%
interests
| somewhat would like 29.3%
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When booking business travel online, how much would you like

. . . . —
receiving personalized ads based on the following? Travelport <
I

Neither | would like it nor | 11.8%
would dislik...
| somewhat would dislike it 5.2%
| definitely would dislike it 7.6%
Total 100%

Based on my previous travel | definitely would like 45.3%

purchases
| somewhat would like 29.3%
Neither | would like it nor | 13.1%
would dislik...
| somewhat would dislike it 5.4%
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When booking business travel online, how much would you like

. . . . e
receiving personalized ads based on the following? Travelport <=
I
| definitely would dislike it 6.9%
Total 100%
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Note about examples:

All screen examples and other inserts associated with system output are provided for illustration purposes only. They are provided as
illustrative examples of system functionality and are not meant to represent actual screen responses, rates, etc.
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